
MARKETING/ADVERTISING/PUBLIC RELATIONS (211B-04)
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Gasline PhasesUnit Summary

LargeEmployment Size Estimate

11.0%Percent Nonresident Workers

47.6%Percent of Workers Age 45+

STOJT MTOJT LTOJT WkExp VOC AA BA BA+

Training Levels

0 0 0 0 0 0 1 4

33.8%Percent of Workers Age 50+
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127
Advertising and Promotions Managers

8.711 BA+ *  *  *29 84 2.9 48 n/a 10 *  *  * 41.2 27.7 $31.64

340
Marketing Managers

9.733 BA+270 308 14.168 130 1.9 96 2 184 6 10 48.9 32.6 $38.96

206
Public Relations Managers

12.125 BA+185 213 15.110 60 6.0 57 4 93 4 7 50.0 41.4 $32.09

273
Public Relations Specialists

6.217 BA222 243 9.531 89 2.9 71 18 142 2 4 46.8 34.6 $30.13

926
Sales Managers

12.9119 BA+836 961 14.9146 300 2.1 361 4 7312 20 32 47.8 33.2 $32.79

An asterisk (*)  means data are suppressed due to confidentiality. The "n/a" means data are not available.Shading indicates a gasline occupation.Source:  AKDOLWD, Research and Analysis Section, January 2010.
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